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A The travel industry still severely affected by the COVID 19

pandemic and the associated global travel warnings and
restrictions in Q1 2021.

A Demand for package tours and hotels remained at low level.

A Short boost in demand after Majorca holiday over Easter
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A Demand for holiday travels remained subdued.

A Along with rising vaccination rates, there has been a slight increase in holiday
bookings since the beginning of the year (compared to Q4 2020).

A Significantly improved cost structure (compared to Q1 2020).

A For reasons of prudence, trips with departure dates after 31 March 2021
were not reported as revenue. This results in potential commission claims of
up to approx. EUR 6 million in the best -case scenario

A EUR 1.7 millionrevenue in Q1 2021 (vs. EUR-6.7 million in Q1 2020)
A EUR 1.4 milliongross margin* in 2020 (vs. EUR-8,3 million in Q1 2020)
A Operating EBITDAEUR-5.9 million in Q1 2021 (vs. EUR-29.2 m. in Q1 2020)

* Revenue less Costs of goods sold
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In EUR million Q1 2021 Q1 2020
Revenue 1.7 -6.7
Cost of Goods Sold -0.2 -1.5
Gross Margin 1.4 -8.3
Marketing expenses -0.1 -7.6
Personnel expenses -5.1 -9.2
Net impairment losses on financial assets 0.0 0.6
Other expenses -2.6 -5.7
EBITDA -5.5 -29.0
Operating EBITDA -5.9 -29.2
Depreciation -1.6 -1.9
EBIT -7.1 -30.9
Financial result -0.1 0.0
EBT -71.2 -31.0
Consolidated net result (continued) -6.5 -30.9
Consolidated net result (discontinued) 0 -28.0
Consolidated net result -6.5 -58.9
EPS (in EUR) -0.09 -1.03
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3. Current situation :
Solid financing thanks to successful capital increase

A Cash and cash equivalents at appr. EUR 58.8 million as of 31 March 2021
(compared with EUR 33.7 million as of 31 December 2020)

A The revolving credit instruments drawn in 2020 already fully repaid - Swiss

COVID 19 loans of EUR 13.2 million still used (1st installment due end of Q3
2022)

Comprehensive measures for sustainably healthy cost base:

Marketing
Marketing activities still at a low level; quickly adaptable to demand situation

Personnel costs
Reduced overall staff size in 2020/ stable personnel costs in 2021 expected

Other expenses
Comprehensive reductions of other expenses
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A Along with rising vaccination rates, we see a slight increase in holiday bookings
since the beginning of the year (compared to Q4 2020). This gives reason to hope
that this positive trend could continue in the coming months.

A Overall, the summer season will be heavily impacted by vaccination rates,
infection rates both in Germany, in potential travel countries and in political
decisions. This is highly volatile, and it is still unclear whether 2021 will have a
summer season and/or 2021 will be a vacation year at all.

We are prepared z both financially as well as from the team setup - for a long-
lasting travel-ban.

On the other hand, we are ready for a jump in demand
In any scenario: We use the time intensively to further develop products

The question is not whether there will be a surge in demand, but when and o ur
staff are hot to finally get people back on holiday!

To o o o

A HolidayCheck had a full functioning business model pre COVID-19 that can come back
to full performance when demand recovers
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